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We are pleased to present to you our 2013 Mountain Rose Herbs Sustainability Report, which highlights our achieve-
ments concerning sound environmental business practices and provides to our customers the transparency they expect.
Mountain Rose Herbs is a mission based organization with a commitment to ethical business practices and environmen-
tal integrity is taken into consideration with every business decision we make.

Since 1987, we have led our industry in regards to sustainable operations and we have offered guidance and consultation
to numerous companies throughout the country. In fact, we pride ourselves in being the first in many categories includ-
ing zero waste, our carpool and bicycle program, paid time for community involvement, and we recently became
Eugene’s first company to gain Salmon-Safe certification. In addition to this, we are proud to be the largest corporate
sponsor of several non-profit organizations,including Cascadia Wildlands, Oregon Wild, McKenzie River Trust, Beyond
Toxics, and more!

This being our second Sustainability Report, we would like to remind readers there will be items outlined which are still
in their infancy and the report is in a state of evolution. The results outlined show where we are performing successfully,
as well as those areas that could use improvement, namely in tracking data, controlling emissions, and educating our
customers. With this in mind, we are certain that from 2014 onward, we will only improve, and our customers, employ-
ees, and community members depend on this improvement.

This report would not be made possible without the tireless efforts of Alyssa Lawless, our Director of Sustainability,
and contributing members of our management team. Many thanks to you all for taking the time to review our report.

Sincerely,

Shawn Donnille

Vice President/Co-Owner
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» Voted 9th out of 100 Best Green Companies to Work by Oregon Business magazine
» Launched the Free Herbalism Project
» Became the first Salmon-Safe certified business in Eugene area

» Completed farm tours and audits of our European suppliers

» Offset 332.837 tons of CO2 Emissions through Carbonfund.org

» Added 4 new fair trade products and 8 teas “made with fair trade ingredients”
» Received the Bicycle Friendly Business Award from League of American Bicyclists

» Successfully restructured the executive team and created a Customer Experience Director
position

» Donated 203 lbs of food and 206 lbs of clothing in our annual employee-led Food and Cloth-

ing Drive

» Vice President/Co-Owner, Shawn Donnille, named one of Eugene’s “20 under 40” Rising
Stars

» Received Award of Appreciation as a Business Conservation Ambassador from McKenzie
River Trust

» Named Business Partner of the Year by Pearl Buck Center




PRODLUTY

In 2013, we debuted many new products and certified some existing products as Organic and

Fair Trade. We’re particularly proud of two new tea blends - Green Sunrise and Mint Choco-
late Mate! We also obtained Kosher certification for our entire line of handcrafted tinctures!

SOURCING

-Commitment to organic, sustainable agriculture, and Fair Trade!

-97% of our products are USDA Certified Organic

-Rigorous quality control testing in our lab guarantees product integrity

-Banned: synthetic fertilizers, pesticides, irradiation, and genetic engineering
-IMO Fair For Life and Good Trade Program
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SHIPPING DEPARTMENT

-We collect and reuse packing peanuts, bubble wrap, and filler paper.

-Our packing materials and shipping labels are made with recycled plastic and paper content.
-Customers have the option of refusing brochures and other printed materials in their orders.

-Instead of plastic bubble wrap, we use 100% recyclable, biodegradable, and compostable
GreenWrap to cushion merchandise during transit.

-The stretch film we use to wrap pallets is manufactured from a plant based resin and is 100%
compostable!

In 2013, we began using air pillows to replace mass amounts of crumbled kraft paper. The
new plastic film pillows are 100% recyclable, biodegradable, and contain 20% - 50% less resin
content than alternative films. Thanks to our warehouse and shipping crew, we continue to
upgrade and innovate our shipping materials and order fulfillment practices to ensure custom-
ers receive their eco-friendly goodies safely and in a timely manner.



PRODLUTY

We are committed to using recycled materials in the production and packaging of our prod-
ucts. Christine Guerts, our Product Manager, is constantly looking for the most sustainable
packaging options with the highest post-consumer content, recycled, and recyclable materials
available.

This year, we reinvented our all-natural Herbal Facial Kit! The invigorating ingredients are
beautifully packaged in a decorative box created out of recycled fibers, wild grass paper, and
finished with a twig closure. Each kit comes with instructions, enough supplies for five com-
plete facials, and contains:

-Herbal Steam: Open pores with skin nourishing plant oils.

-Cleansing Grains: Gently exfoliate dead skin and clear pores.

-Green Clay Mask: Absorb toxins, stimulate circulation, and deep clean pores.
-Wild Rose Facial Oil: Moisturize, protect, and balance your skin.

-Rosewater Toner: Invigorating astringent to tighten pores and seal in moisture.
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GREENPOWER
PARTNER

Carbonfund.org

We are proud to have converted to 100% renewable energy by transferring
our conventional electrical power usage to renewable energy sources, credits,
and development through the Carbonfund.org. In 2013, we offset 332.837
metric tons of CO2 Emissions. Learn what you can do to lessen your carbon
footprint by visiting Carbonfund.org.

We participate in GreenPower, a voluntary program provided by the local
utility. The money raised through the program goes into a fund designed to
support the development of renewable energy generation by non-profit orga-
nizations in the community.
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NATURAL GAS
31%

ELECTRICITY
49%

We calculated our energy usage in
electricity, natural gas, and fuels
such as gasoline and diesel for
company-owned and  operated
vehicles for business use. From this
we estimated the greenhouse gas
(GHG) emissions associated with
operations.

ENERGY SOURCE UNIT AMOUNT CONVERSION FACTOR | MTCO2e % EMISSIONS
ELECTRICITY kWh 445355 0.0002 89 49%
FUEL (BIODIESEL & GASOLINE) | GALLONS 3909 0.0095 36 20%
NATURAL GAS THERMS 14215 0.0050 56 31%
TOTAL EMISSIONS 181 100%




To determine total usage in production and operations, we gathered all of our 2013
water bills for our main facility.

DRIVKING

- % WATER BREAKDOWN | 2%
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Tracking water use and employing water conservation tactics are both extremely impor-
tant to us.

Some examples...

-We use low flow toilets and urinals in all bathrooms.

-We have bathroom faucet aerators which conserve water and energy.
-Our staff is trained to report leaky faucets and running toilets.

More on water conservation related to landscape management practices found in the Sus-
tainable Campus Design section.



In 2013, we consolidated our production facility and storage warehouses from 115,927 sq. ft.
to 114,611 sq. ft. As a growing business, this is extremely difficult to accomplish but the
results are significant — less travel and transport time lowers carbon emissions and increases
connectivity among departments.

-We use recycled or reclaimed materials whenever possible for construction and repair projects,
in-line with our Zero Waste Policy.

-We use 22 motion sensors for lights and spent light bulbs are recycled.

-We use lemon essential oil and grapefruit seed extract to make a DIY “green” surface cleaner.

OSHA/SAIF AIR AND ERGO ASSESSMENT

In 2013, we underwent a thorough air quality and ergonomics assessment. To protect our
employees from minimal particulates, we installed air filtration systems in the herb produc-
tion and bulk herb filling areas, decreasing incidental dust by an estimated 75%! We insti-
tuted a new ergonomics self-assessment form for office staff. Rick Pasley, our Safety Officer,
makes routine visits and adjustments to work stations. Employee health is paramount!




SUSTAINABLE CAMPUS DESIGN

This year we became the first Eugene area business to be awarded

Salmon-Safe certification!

“Salmon and water health are the cornerstones of environmental well-
being here in the Pacific Northwest. Any conservation efforts must
include rigorous changes in how we live and work at every level.”
-Shawn Donnille, Co-owner and Vice-president.

Salmon species in the Northwest are not only significant ecologically,
but culturally and spiritually as well. They face many challenges due

to habitat degradation, over-harvesting, and climate change. We feel
it is our responsibility to protect them. Salmon-Safe is a non-profit
that works with other conservation organizations to improve land
management practices and ensure a future for our scaly friends.
Salmon-Safe has certified more than 60,000 acres of farm and urban
lands in Oregon, Washington, California, and British Columbia.

Since we relocated to our current facility in 2010, we have dreamed
of applying for Salmon-Safe certification. In July 2013, we took the
first step. A team of expert scientists conducted a site assessment
and looked at our overall wastewater management practices, water
quality, and neighboring riparian corridors. The good news is that
we’re on the right track. We conserve water with a satellite con-

trolled irrigation system, maintain a pesticide-free facility, and

utilize a bio-swale which naturally filters roof and pavement runoff.
And now we have the tools to do even more!

At the end of the day, it’s about being accountable. With the help of
Salmon-Safe, we are working to achieve this transparency by gather-
ing the facts, analyzing them, and improving our policies and proce-
dures. Mountain Rose Herbs has taken a firm stance on protecting
aquatic life in urban ecosystems and we hope that other businesses,
farms, and campuses will join us.
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ALTERNATIVE TRANSPORTATION

In 2013, Mountain Rose Herbs adopted a mile-long section of the Amazon Bike Path!
Many employees use this bike path to commute to and from work. We feel it’s our
responsibility to maintain the path. Twice a year, we pick up trash through the Moun-
tain Rose River Project to keep the Amazon canal clean and beautiful for all to enjoy!
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WASTE & RECYCLING

In 2006, we created a Zero Waste Policy and implemented our extensive recycling program

ZERO WASTE

in 2007. We continue to have great success diverting material from the landfill because we
look at waste as a resource and commodity. Every scrap of discarded plastic, office paper or
cardboard is individually evaluated to be reused, recycled, composted, and often
re-introduced into the production cycle. Clearly labeled containers are placed in all work
areas and a display in the break room educates employees about how to properly sort their
recyclables, compost, and waste. We also have three staff members who have completed the
Master Recycler’s training program offered by Lane County Waste Management Division.

Our diversion rate this year is 92.8% compared to 89.2% in 2012!

An estimated 26,441 pounds a year are diverted from the landfill and repurposed!

RECYCLING & WASTE MANAGEMENT Lbs / Yr %
RECYCLING 53734 34.6%
PAPER & SPECIAL MATERIALS 22027 14.2%
COMMUNITY PARTNERSHIPS 15507 10%
COMINGLED RECYCLING 16200 10.4%
COMPOST 90309 58.2%
WOOD & SCRAP HERBS 90309 58.2%
WASTE 11115 1.2%
LANDFILL 10800 10.7%
HAZARDOUS WASTE 315 2%
TOTAL 155158 100%
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EMPLOYEE BENEFITS

Mountain Rose Herbs takes every measure to ensure a welcoming work environment for

employees by providing a vast array of benefits:

-Medical, Dental, and Vision Coverage

-Term Life coverage )

-Supplemental Insurance by AFLAC

-Paid public holidays after 30 days

-401K plan with matching funds from MRH
-$200 bodywork stipend per calendar year DRUI, o o
-On-site herbal education courses

-Tuition reimbursement program

-40% off employee purchases

-Former employees who worked with us for at least 6 months and are in good standing
receive a LIFETIME 10% discount

-We offer personal budgeting education, either one-on-one or in group settings

CARPOOL POLICY AND INCENTIVES

Mountain Rose Herbs offers one of the nation's finest commuting programs, paying
substantial cash incentives to all employees who carpool with fellow employees, ride the
bus, or bicycle to work.

We pay staff who carpool to work 12 cents per mile for each passenger, 12 cents per mile
for bus commuters, and 20 cents per mile for bike commuters. Every year, we reward the
employee who logs the most miles in each category an additional $250. Employees have
access to a covered and locked bike garage, indoor lockers, and showers. In 2013, Moun-
tain Rose Herbs incentivized using alternative modes of transportation and paid our

employees nearly $8,000!

Owing to these and other amenities offered to employees, Mountain Rose Herbs was
deemed a Bicycle Friendly Business by the League of American Bicyclists in 2013.



FREE HERBALISM PROJECT

In 2013, Mountain Rose Herbs began hosting a free series of herbal lectures for the com-
munity featuring different herbalists from around the country. Not only is every educa-
tional event free to the public, there's also free organic tea served, and each event is a
fundraiser for a small herbal school, free clinic, or non-profit organization through the

sale of herbal merchandise, DVDs, and books.

The first two events drew between 300-500 attendees and featured herbalists and Earth
activists Rosemary Gladstar, Rose Madrone, HowieBrounstein, and Steven Yeager.
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“We hope to reach people in the community who are interested in learning about plants and
natural health, but might not have an opportunity to take formal classes due to time or finan-
ctal constraints. This event is unique because it brings free lectures and workshops by world-

renowned teachers to the public at no cost and helps raise money for organizations in need.”
— Erin McIntosh, Marketing Director and one of the event organizers at Mountain Rose

Herbs.

Funds raised in 2013 via Free Herbalism Project events:
$900 United Plant Savers
$820 Columbines School of Botanical Studies

Learn more about the Free Herbalism Project:
freeherbalismproject.com




RIVER RESTORATION

The Mountain Rose River Project is a grassroots action campaign coordinated and

funded entirely by our company. Each year, employees manage 6-8 restoration projects
through our Paid Time for Community Involvement Program partnering with numerous
state, federal, and non-profit agencies. The Mountain Rose River Project focuses exclu-
sively on riparian ecosystems, stream health, and fish habitat.

We filled 48 volunteer slots and completed 12 projects in 2013! This is a record setting
number of projects funded and led by Mountain Rose Herbs! We planted 708 trees and
plants, removed 342 gallons of trash, and pulled 62 cubic yards of invasive plants to help
native vegetation flourish.

We also engaged 75 community volunteers with the help of our non-profit partners. In
total, Mountain Rose River Project volunteers completed 252 hours of restoration work!




RIVER RESTORATION
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CHARITABLE GIVING

NON-PROFIT SPOTLIGHT: MCKENZIE RIVER TRUST

mckenzieriver.org

As aregional land trust, the McKenzie River Trust acquires prop-
erty interests in land with clear public benefits, helping to ensure
clean water, abundant fish and wildlife habitat, and productive
natural landscapes in our 8 surrounding watersheds. McKenzie
River Trust also works to restore native vegetation and water
cycles on the lands they protect and inspires our community to
care for these sensitive and vital natural areas by offering free

guided tours, educational and volunteer opportunities.

“As a local land conservation group we look to local businesses who want to invest in the vital natu-
ral lands that surround our shared community. Mountain Rose Herbs invests significantly in our
work by pledging a matching gift challenge that helped raise over $40,000 this year, as our annual
Lead Sponsor for our Living River Celebration, and gives their employees an opportunity to help
restore native habitat on our owned and protected lands. It is such a joy to work with the people
behind Mountain Rose Herbs. They really care about the sensitive landscapes that help to support
the health of the community we share.” -Brandi Ferguson, Donor Relations Manager

ACCOMPLISHMENTS

-Currently owns and stewards over 2,000 acres of land in conservation

-Protects 27 privately owned properties with conservation easements

-Owns and protects properties that host a variety of threatened and endangered native plant
species

-Currently restoring a gravel quarry along the historic McKenzie River channel back to habitat
for native fish and wildlife

-Owns and currently working to restore 217 acres of tidal estuary wetlands on the Siuslaw
River



CHARITABLE GIVING

CHARITABLE GIVING

Supporting our community through financial contributions, in-kind donations, and volun-
teer hours is a core part of our company culture. We work directly with local and national
non-profit organizations through charitable giving, event sponsorships, matching gifts,
conservation work, and plant-related projects.

Mountain Rose Herbs is committed to sustainable business practices, organic agriculture,
social equality, and inspiring other businesses to prescribe to a People and Planet before
Profit motto. We also have staff currently sitting on the Board of Directors or serving on
committees for these organizations: American Herbal Products Association, Cascadia Wild-
lands, GreenLane Sustainable Business Network, Provender Alliance, and the Willamette
Valley Sustainable Foods Alliance. We encourage anyone with an interest in herbal products
or the natural food industry to check them out!
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THANK YOU

Thank you to the extraordinary staff at Mountain Rose Herbs, our vendors, and our
customers who support us along the road to herbal bliss.
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